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WSJ Mobile Cards for Curation

Brian led the end-to-end design of WSJ’s mobile card 
architecture for curation, streamlining excessive workflows 
and aligning product and engineering teams on a unified 
framework. By reducing editorial choices through smarter 
use of metadata and upstream signals, he significantly 
improved speed and consistency in curation. 
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WSJ Mobile Cards for Curation

Curation tool package modules
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WSJ Mobile Cards for Curation

Curation sked card options and links from 
menu
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WSJ Mobile Cards for Curation

Single module curation, multiple platforms
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WSJ Mobile Cards for Curation

Mapping the Publishing Systems metadata 
which defines style and layout of platform 
content
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WSJ Homepage Redesign

In order to solve the intractable problem of 
single-source curation for the app and the 
homepage, Brian recognized that the 
strongest path forward required a redesign of 
the WSJ homepage. In support of that 
proposal, he designed a functional concept 
and garnered approval from newsroom 
stakeholders and design directors.

This is now providing the basis for the new 
WSJ homepage redesign project.
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Newsletter Publishing

The creation of a new solution for planning, 
publishing and sending newsletters using 
in-house tools, such that all newsletter content 
under this use case is published first as article 
content and then distributed to the 
appropriate channels.The solution is an MVP 
that gets us off of Campaign Monitor, and 
creates new workflows in the NewsGrid, 
NewsPress, and Curation tools.
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Newsletter Publishing

Brian managed the project for modernizing 
Dow Jones newsletters and unifying designs.

Containerless body

Cross-brand header & template strategy

UDS tokens and components

Native advertising support

Single-column design encouraged



Breaking News / Pulse Quick 
Publishing News from NewsGrid
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Breaking News / Pulse

For the publishing of breaking news, we built a 
new workflow which prioritizes speed. The 
Pulse experience allows editors to publish 
breaking news from within NewsGrid with the 
click of just two buttons and the typing of a 
headline and a paragraph of content.



Curation Tool
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Curation

In 2022, Brian designed the MVP for the new 
Curation tool, with BuySide as the pilot project. 
Since then, we’ve onboarded multiple 
platforms and added dozens of features and 
improvements. We’ve decommissioned the 
Pubcrawl app and will soon be doing the same 
for CAPS. Eventually, all Dow Jones 
newsrooms will be curating for their platforms 
with this single tool.
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Curation

Barron’s Home Page in Curation
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Curation

Curation view for creating collections
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Curation

Curating for WSJ’s In Today’s Paper



Copilot Headline Writing
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Copilot Headline 
Writing

Integration of NewsCorp's CoPilot 
plugin into Dow Jones NewsPress 
CMS, providing AI-assisted content 
generation for headlines and 
alt-text. The integration leverages 
NewsCorp's Artie API and 
custom-tuned prompts to reduce 
content creation time while 
maintaining editorial standards.
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Copilot Headline 
Writing

Integration of NewsCorp's 
CoPilot plugin into Dow Jones 
NewsPress CMS, providing 
AI-assisted content generation 
for headlines and alt-text. The 
integration leverages 
NewsCorp's Artie API and 
custom-tuned prompts to reduce 
content creation time while 
maintaining editorial standards.
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NewsGrid 
Lineup

A bespoke view in NewsGrid 
to replace a workflow 
currently involving a Google 
spreadsheet and multiple 
open tabs. This allows the 
Editor-in-Chief and deputies 
to run the daily 4pm curatorial 
planning meeting with many 
new efficiencies.
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Sked Cards Redesign

To enhance the user experience and 
future-proof our storytelling content display, 
we undertook a significant redesign of Sked 
cards. This initiative focused on transforming 
previously disparate and data-constrained card 
designs into a unified, flexible, and responsive 
UI component. By prioritizing modular content 
blocks and a shared architecture within the 
Screentone design system, this project 
ensures improved clarity, consistency, and 
ample room for future feature growth across 
our entire tools ecosystem.
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Sked Cards Redesign
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Sked Cards Redesign
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Thank You


